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THIS MONTH'S TOP STORY:
TOP OF MIND...CONVENTION
REGISTRATION

As we gear up full speed at the TRIB Group
office for our upcoming annual convention in
March, we need everyone’s help and participa-
tion in meeting deadlines and goals. First and
most important to our members is the receipt
of the proper rebates from each vendor. In
order to reconcile all purchasing reports for
these rebates, it is very important that all
members and vendors have completed their
2009 reports. It is now February 1st and all
these should have been completed by now
online at the TRIB Group website.

Karl and | start the slow process of comparing
vendor reports to the member reports to make
sure that everyone is accounted for and the
amounts correspond. If a member has not
reported timely information, we have no way to
reconcile the rebate for that member, thus
maybe missing a rebate or shorting a rebate
for a member. This is not our intention and we
need everyone’s participation with reporting in
order to minimize this potential problem. Once
we pass February 15th , time will not permit us
to go back and reconcile late reports because
of time limitations with convention approach-
ing.

Short of it all, report timely and we will do eve-
rything we can to make sure that the rebates
you receive at convention are accurate. Any-
thing reported late will need to be addressed
with the vendor directly.

This year’s rebate payout will be huge and |
look forward to personally handing out the big
RED ENVELOPE of rebates to members at
convention.

~ Dennis

| Las vegas Furniture
Market

February 1-5, 2010

If you have not already been thinking about this years TRIB I
Las Vegas, Nevada I

Group annual convention, February is the month to react.
Both members and vendors should make registering a top
priority in February. The convention will be held March 27-
31 in Dallas, Texas at the Hilton Anatole hotel. I
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For members there is a $100 EARLY BIRD REGISTRATION
DISCOUNT for those who register by February 18th. Don’t
waste a $100 by waiting. Also start shopping for airline
fares, there are some good deals right now, but the longer
you wait who knows where the fares will be. To help mem-
bers offset registration, hotel and travel expenses, below is
a list of incentives. Members registering for convention
and hotel rooms will receive:

Up to $300 in hotel money (if member the past 12

months)

$200 travel passport check

$300 registration rebate from BrandSource/TRIB

Group (if staying at the Anatole)
The above $800 will be paid to each member at conven-
tion.

Dave Egan Legislative
Conference

February 23-25, 2010
Washington DC
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TRIB Group Annual
Convention
March 27-31, 2010
Hilton Anatole
Dallas, Texas
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Other incentives: I
$1000 paid at convention to each member who purchases

five pre-selected TV's from Expert Warehouse I

$1000 in five, $200 vouchers to use with purchase orders I

I

I

I

I

I

I

The above $2000 is guaranteed money for participation.
Along with passport credits from many vendors on orders
written at the show. Depending on the size of the order, a
passport credit can be anywhere from $25 to $1000. See

convention brochure for complete passport details.

Market
April 17-22, 2010
High Point, NC
Tupelo Furniture
Market
August 20-22, 2010
Tupelo, Mississippi
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When registering and planning your convention trip, please
be reminded that we have a wonderful golf outing on Sun-
day morning at the beautiful TRIBUTE Golf Course. Also a
featured event this year will be our Closing Celebration,
formerly known as our Gala Awards Dinner, that will be
held at the new, breathtaking Dallas Cowboys Stadium.

I
I
I
I
I
I
High Point Furniture I
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TRIB Group Meeting ofI
| the Minds & Buy Fair I

August 30- Sept. 1, 2010 I
Paris Hotel & Casino

www.tribgroup.com
www.brandsourceconvention.com

See everyone there! I Las Vegas
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TRIB GROUP LTD

BOARD OF DIRECTORS
President: ERNIE LEWALLEN
UHR Rents
Vice President: LYN LEACH
Ace Furniture & TV Inc.
KATHY WINDSOR
National TV Sales & Rental of Missouri
Secretary: MARTIN AUBLE
Appliance & Furniture RentAll
MIKE TISSOT
Countryside Rentals d/b/a Rent-2-Own
TODD HOMBERGER
Buddy's Home Furnishings
CHRIS BOLIN
Bolin Rental Purchase
RON ROSE
RTO, Inc.
SHANNON STRUNK

Baber's, Inc.

Treasurer:

TRIB Group

2775 Cruse Road

Suite 2401

Lawrenceville, Georgia 30044

Dennis Shields, Executive Director
Rebecca Hinton, PR & Admin Coordinator
Karl Wicker, Services Coordinator

866-800-TRIB

CURRENT
MEMBERSHIP

MEMBERS:
150

STORES:
2,846

as of 1/22/2010

MEMBER SPOTLIGHT:
ABC Rent to Own of Wichita
Jim Brown I
Wichita, Kansas I

Jim Brown and ABC Rent to OwnI
may be a new face in the TRIB

Group membership but certainly not |
in the industry. The company began |
in 1958 as an appliance service
store. A few years later in 1965,
brothers George and John Parsons I
opened up the lease and purchase |
side of the business with a full |
range of traditional RTO products. |
Jim Brown joined the team in thatI
same year. Today, the company

operates two stores in it's home-

town of Wichita and is now a five- |
month member of TRIB Group. |

|
To stand out from its competitors, |
ABC relies heavily on the fact that
they are a local company that gives
better service and variety of prod-
ucts. This is turn leads to a better |
customer keep rate, an accolade |
Jim himself is very proud of. |
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| Jim is the kind of map who Iik.es aj
challenge and the thrill of seeing a

| positive outcome. For instance,

I Jim’s favorite part of the business is

| “teaching our employees the finer |

| Points of the rent to own business.” |
Jim is also a huge proponent of the

| federal RTO legislation in the works

I and has been working on the cause

I for decades. |
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When not busy at work with ABC, |
Jim Brown has a wide variety of per- |
sonal hobbies including rodeo and j
calf roping. Also, Jim enjoys the tra- I
ditional outdoor hobbies such as
hunting, fishing and golf.

I

Welcome to TRIB Group ABC Rent to 1
Own...we hope to see you at con- |
vention! |

Jim Brown’s ABC RTO store located in
g _the South side of Wichita

[

|

[

. 1
o arrces S I
[

[

|

[

[

KARL'S CORNER

Dodging the Bullet  By: Karl Wicker

The other night | could not sleep, so | turned
the TV on and Quentin Tarantino’s Pulp Fiction
happened to be what was playing. It was at the
part where the hit-men Vincent (John Travolta)
& Jules (Samuel L. Jackson) were shot at close
range by a rather stupid guy, his gun blazing
and he didn’t hit them. After Vincent & Jules’
predictable response, Jules was convinced this
was a “life changing moment” and decided to
give up the hit-man business.

Although the recession is not over, it has be-
gun recovery and many of us have felt we've
dodged the bullets. The question is how life
changing will this moment be. What have we
learned about the way we do business; what
lessons have we applied to our lives that will
mold our behavior in the future? The old ad-
age, “what doesn’'t kill you makes you
stronger” certainly applies to how stress and
challenge molds our character and produces
an inner strength that allows us to endure. The
generation that were children during the Great
Depression have been dubbed the “Greatest
Generation”; fighting the world’s most chal-
lenging war, (WWII), then producing the great-
est growth in industry, science and economics
in the history of the world. We have dodged
the bullet, we have survived and odds are we
will be better and stronger because of the ex-
perience.

FINANCIAL SERVICES

NOW is the time to sign up for
a successful TAX SEASON!

NO ANNUAL FEES!
Typical rent-to-own customer is
the same as the FAST refund
customer!
FREE Marketing Materials
FREE Live Trainings
Attracts NEW customers to your
store!

TRIB Rebate Program &

PTS FINANCIAL SERVICES

TAXES - DIRECT CHECK - GAP
Contact: John Blair
Phone: 770-262-5609

Email: Johnb4623@aol.com




Attention Vendors
& Members:

and sales reports
for the 4Q2009
were due by

January 15th! TRIB
Group MUST have
these reports com-
pleted in order to
issue/reconcile

rebates!

rappy
Vadlentine's Day

MOTOR TRUCKS

Your full-service truck dealer!

Isuzu trucks, cargo vans,
cut away trucks & Sprinters

100% Customer
Satisfaction Guarantee!

Michelle Dunning
C: 404-886-1793 O: 770-786-4468
micki777@aol.com

Your purchasing |
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VENDOR SPOTLIGHT:
Simmons Mattress Company
Ben Crowder
Atlanta, Georgia

Ben Crowder is a believer in Simmons Mattress Company. A company veteran
with 18 years of service under his belt, Ben started his tenure in Mississippi as a
sales rep. After being recognized as an All American Sales Rep, Ben moved on to
become a National Accounts Manager of Buy Groups in 2004, taking over the
Home Shopping Network in 2005 and then to Director of Military and Rental, a

title he’s held since 2006.

Simmons Mattress Company is an old-timer, turning 140 years old this year. A
proud vendor of TRIB Group for the past decade, the Simmons culture is second to
none. The company boasts C.H.0.I.C.E.S. which stand for Caring, History, Opportu-
nity, Innovation, Customers, Empowerment and Support. All of these ingredients
tied together create an unbeatable force that allows Simmons to climb to the next
level. The people at Simmons know that different customers have different needs.
Ben says, “whether you are 1 store or 1001 stores, we can help you increase your
bedding sales. We pride ourselves with leading the bedding industry in innova-

tion.”

In fact Simmons has some notable creations famous to the industry including the
Pocketed Coil, the pull-out-sofa and the queen and king size mattress. To ensure
their mattresses reaches every dealer efficiently, Simmons has 16 plants nation-
wide and will ship directly to your store anywhere from 4 sets to 4 truckloads.

Ben Crowder is proud of his company and truly “enjoys the camaraderie of the
Military and Rental industry. “I love meeting and training salespeople...showing
them the many benefits of the Simmons products and how easy they are to sell or

lease out,” he said.

To conclude, Ben would like you, the TRIB Group members, to know this— “We
have the heavy duty Pocketed Coil Springs with more steel, and we have very good
starter beds at lower price points to bring customers in. We also have a Customer
Care department at our Corporate Office in Atlanta dedicated specifically for
Rental dealers.” And look for Simmons to introduce new products the first part of
February that include more selection and different coil counts. Be sure to check
out these new products in March at the TRIB Group Hot Show.

REGISTER NOW
TO ATTEND THE
2010 TRIB GROUP

CONVENTION!

MARCH 27-31
HILTON
ANATOLE

DALLAS,
TEXAS

1

Pocketed Coil® springs
A Beautyrest” original | |
Contact Simmons today
at 770-206-2652

And Get the Bowling Ball
Mattress in Your Store!
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Large Enough to Serve. Small Enough to Care.

3 BRAND Distrib
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WE GUARANTEE TO 5

GROW YOUR Our resources are now

at your disposal!
BEDD'NG BUSlNESS www.brandsource.com
PUT US TO THE TEST

An Associate Member

Since 1983 Go with the GOLD with SED!
Ca" TOd ay! 800.444.8962 sedonline.com

847.747.0820 Jwww.rtohqg.org | ©OBY: & Sherwood #Polaroid

SUS AUDIOYOX acar




